SISS 2008 Course List

No.|Nation| University Professor Course Name Description
1 US | Cornell College Maria Rethelyi Womalj in three This course takes a historical _and comparatl_ve Io.olf at the r_c)!e,
religions meaning and self-understanding of women in religious traditions.
2 US | Cornell College Steven D Sacks Religion, Cu!ture and [This course ywll discuss about the Interaction Qf religion, politics
Conflict and culture in the development of global conflicts.
L The Power of a Woman’s |, . o . . .
3 Us Unlvc_ar5|ty of Albrecht Classen Voice in the European This course will highlite some of the_ most important public topics
Arizona . debated and analyzed during the middle Ages.
Middle Ages
Ameri comparative and The course will look at alternative ideological frames, such as
merican . . L . . = .
4 us University Clarence Lusane international race liberlism, Marxism, feminism, conservativism, postmodernism and
relations SO on.
5 CA King's College Linda Weber Identity, C_ultu_re and [This course is a_bout_conceptuallzmg and perceiving globalization
Globalization on culture and identity.
6 US Mississippi Carrie L. Lassetter Art Appreciation Over\_/lew of 4 componets: Aesthetics, Criticism, Studio Art, and
College Art History
v US FIorl_cIa S’_cate Jennifer M. Proffitt, Introducmg_ to _Mass Anal_yze ethl_cal issues in _the news from the perspective of the
University Communication media practioners and critical consumer.
8 Us Mt. Holyoke Susan Johnson Reading Across Examine issues of |dent|_ty_and culture that arise in the various
Cultures works of cross cultural fiction.
Kevin Edwar . Different theories of right action, ethical decisions about social
2 US  Wesleyan College Schilbrack Ethics issues and how to make them.
Stanford Cross-Cultural Rhetoric: [Focuses on the rhetoric of Advertisements as a means to
10| US University Alyssa J. O'Brien  |Analyzing Advertisementsjunderstand how cultural values are shaped ad distributed across

across the Globe

the globe.




