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Half of science is convincing the world what 
you’re working on matters.”
- Shree Bose, medical student

“



Social Media Offers Opportunity

•Connect with potential collaborators

•Increase citations

•Stay up to date on your area of expertise

•Build relationships with influencers

•Find potential funding partners/sources

•Raise your profile



Before You Leave Today …

1. Find your social audience

2. Understand the rules of engagement

3. Create channel-appropriate content



Find Your Audience
It’s not called “social” media for nothing, but first …



Research Translate Implement Normalize

What’s Your Sweet Spot?

Researchers/Academia
• Scholarly articles and 

working papers

Professionals in the Field
• Case studies and 

practical application

General Public
• Did You Know?

Advocates/Influencers
• Decisionmakers and 

advocates



What's Your Reach?

Example of content reach and opportunities for NHLBI scientific research



Content Strategy = Social Success

• Define your baseline.
What’s the focus of your content and who is most likely to engage 
with it?

• Set engagement goals.
What kind of engagement and with whom are you hoping for?

• Analyze the gap.
What kind of content and outreach are needed to bridge the game 
between your baseline and your goal?

• Maximize your content.
How can you reuse and supplement content to maintain your flow 
and build on ideas?

• Reach out!
They don’t call it social media for nothing! How can you start a 
conversation?



You Have More to 
Share Than You Think

Full Report

Summary

Infographic

Data Viz

Video

Slides

Event

Twitter 
Chat



Connection Is Two-Way

MAKE YOUR WORK EASY TO FIND

• Complete your profile on each 
platform where you participate

• Use tags and descriptions where 
available for findability

• Let people know when content 
is coming and follow up

• Follow accessibility guidelines 
to reach a broader audience

LOOK FOR OTHERS LIKE YOU

• Search for others in your arena 
and follow those in your sphere

• Notice hashtags and use them

• Ask others questions about their 
work or share your perspective

• Maximize events for connecting

• Follow your favorite authors



Helpful Hashtags for Researchers

• Always check the conference/event website for social accounts and 
hashtags. Follow them and use them!

• #twitterstorians https://twitter.com/hashtag/twitterstorians

• #AcademicTwitter https://twitter.com/hashtag/academictwitter

• #PhDlife https://twitter.com/hashtag/phdlife

• #STEM https://twitter.com/hashtag/stem

• #ScienceTwitter https://twitter.com/hashtag/sciencetwitter

• #SciComm https://twitter.com/hashtag/scicomm?src=hash

https://twitter.com/hashtag/twitterstorians
https://twitter.com/hashtag/academictwitter
https://twitter.com/hashtag/phdlife
https://twitter.com/hashtag/stem
https://twitter.com/hashtag/sciencetwitter
https://twitter.com/hashtag/scicomm?src=hash


Every Channel Is Different
Start with a plan you can sustain



Best Social Media Channels for Researchers



Source: Demographics of the Top 7 Social Networks, Marketing Profs

https://www.marketingprofs.com/chirp/2017/31688/demographics-of-the-top-7-social-networks-infographic


Facebook • Look at popular science pages, see 
how they frame their content. 
(News you can use, new 
discoveries, etc.)

• Find your niche to find your 
audience

• Great place to find people with 
common interest to collaborate 
with

There is an audience for research 
and science on Facebook

44 million users follow the top 30 
science-related pages on 
Facebook (source: Pew)

More than one billion Facebook 
users belong to at least one 
group

http://www.pewinternet.org/2018/03/21/the-science-people-see-on-social-media/ps_2018-03-21_facebook-and-science_0-01/


If you can study it, there is probably a group 
for it



Live video

• Video is consistently the most popular content on Facebook

https://www.facebook.com/RBReich/videos/1941951439150776/



Facebook (or Instagram) Live

• Choose a topic that is relevant to the conversation

• Strong wi-fi connection is necessary

• Fully charged phone or connect to a power source

• Use a tripod

• Think about sound
• Lavalier mics and a splitter

• Choose a static background and frame your shot

• Interact with commenters
• A white board or poster board to write questions on is helpful

https://www.amazon.com/GripTight-GorillaPod-Universal-Smartphone-Smartphones/dp/B009GHYMB6
https://www.amazon.com/Professional-Microphone-Omnidirectional-Smartphones-Cancelling/dp/B016C4ZG74/ref=sr_1_4?s=electronics&ie=UTF8&qid=1501011608&sr=1-4&keywords=lavalier+microphone+for+iphone
https://www.amazon.com/ONETWO2-Pack-Splitter-Connectors-Connecting-External/dp/B0125XPJLE/ref=sr_1_1?ie=UTF8&qid=1498500063&sr=8-1&keywords=headphone+jack+splitter+input


Source: Demographics of the Top 7 Social Networks, Marketing Profs

https://www.marketingprofs.com/chirp/2017/31688/demographics-of-the-top-7-social-networks-infographic


Instagram • Use relevant hashtags to reach 
users with similar interests

• Don’t over post on Instagram and 
“clog” people's feeds

• Show your personal side in 
addition to your research

• Engage with other users in your 
field

• Photos get more engagement 
than videos, but mix up your feed 
with both for variety

Instagram is a highly visual 
platform

Hashtags allow users to 
categorize their posts and 
discover new accounts



#ScientistsWhoSelfie
Social media serve an 
important role in the 
movement toward 
increased equity, diversity, 
and inclusion within 
STEM... Although not free 
from the bias and prejudice 
inherent in society, social 
media can connect diverse 
groups, enable rapid 
information exchange, and 
mobilize like-minded 
communities.

Source: Social media for 
social change in science, 
Science

http://science.sciencemag.org/content/360/6385/162.2.full


15
MINUTES

6th

pages viewed on
Reddit every year82

BILLION

REDDIT

most popular website
In the world (4th in U.S.)

69%
of users are male (but there are 
female-centric communities)

average time spent on 
platform per visit

Source: Reddit Statistics on Users, MediaKix

http://mediakix.com/2017/09/reddit-statistics-users-demographics/


Reddit • Platform for sharing cool and 
interesting articles, having 
conversations

• Content is grouped into 
subreddits by topic

• Find a subreddit relevant to your 
research and engage: comment, 
upvote, and share articles in 
addition to your own research

Video, sports and general 
interest content are the most 
popular

Users call themselves "redditors"

Very popular with young men
but growing in diversity



Subreddits

• /r/AskScience and /r/Science are the most popular science 
subreddits

• /r/LadiesofScience is a place where women in science can discuss 
their experiences

• There are many other specialized channels like /r/Math and 
/r/Physics; go to https://www.reddit.com/search and plug in your 
area of research

https://www.reddit.com/search


/r/AMA (Ask Me Anything)



100
MILLION

active profiles
14

MILLION

RESEARCHGATE

publications

MEDICINE
largest professional 
discipline represented by 
ResearchGate users

Source: https://expandedramblings.com/index.php/business-directory/19894/researchgate/



ResearchGate • Site to share papers, ask and 
answer questions, and find 
collaborators

• Users create a profile and can 
upload research output (papers, 
data, publications, patents, 
proposals, presentations, etc.)

• You can follow users, topics, or 
specific publications

• RG prompts users with questions 
from others that are related to 
their expertise to help foster 
collaboration

All users must have verified 
academic email address to join

Most users are in medicine or 
biology but growing segments 
in engineering, computer 
science, agricultural sciences, 
and psychology

International user base



Source: Demographics of the Top 7 Social Networks, Marketing Profs

https://www.marketingprofs.com/chirp/2017/31688/demographics-of-the-top-7-social-networks-infographic


Twitter • Twitter is an "in the moment" 
platform

• Engage, don't just broadcast

• Conversations happen on Twitter

• Use hashtags to surface your 
content to others

Content is more about volume 
than curating an image

Looking for what’s happening 
right now

#MarchForScience shows the 
powerful voice of scientists on 
Twitter and their savvy in 
wielding it





Source: Demographics of the Top 7 Social Networks, Marketing Profs

https://www.marketingprofs.com/chirp/2017/31688/demographics-of-the-top-7-social-networks-infographic


YouTube • Keep it short

• Be sure to caption videos for 
accessibility

• Does not need to be highly 
produced

• Keep it real; it’s OK to talk to the 
camera

• Focus your message in each video; 
don’t try to cover too much

• Did we mention KEEP IT SHORT?

Think of YouTube as a search 
engine, as much as for 
entertainment

Most users consume content but 
don't create it



Teach People Something New

https://www.youtube.com/channel/UCUHW94eEFW7hkUMVaZz4eDg

https://www.youtube.com/channel/UCUHW94eEFW7hkUMVaZz4eDg


If you remember nothing else …

• Focus your content on the audience you want to engage

• Customize content for the platform, as well as the audience

• Ease into sharing and increase frequency to find the sweet spot

• Use social media to have a conversation; don’t just broadcast

• Share links to your work only where relevant to the conversation

• Listen as much as you “talk”

• Leverage video and photos to boost engagement

• Don’t be afraid to have some fun!



We're here to help!

Rebecca Vander Linde

Social Media Manager

vanderli@american.edu

202-895-4952

Rachel Weatherly

Director of Digital Communication Strategy

rachelw@american.edu

202-895-4978

Twitter: @AmericanU
Facebook: facebook.com/AmericanUniversity
Instagram: @AmericanUniversity

These slides are available online:
American.edu/ucm
"Resources & Guides"

mailto:vanderli@american.edu
mailto:rachelw@american.edu


Articles

• http://www.pewinternet.org/2018/03/21/the-science-people-see-
on-social-media/

• https://www.timeshighereducation.com/blog/10-ways-use-social-
media-get-your-research-noticed

• http://www.wired.co.uk/article/the-best-scientists-to-follow-on-
instagram-and-twitter

http://www.pewinternet.org/2018/03/21/the-science-people-see-on-social-media/
https://www.timeshighereducation.com/blog/10-ways-use-social-media-get-your-research-noticed
http://www.wired.co.uk/article/the-best-scientists-to-follow-on-instagram-and-twitter

